
Vision To become  a program – study that is internationally recognized to draw foreign student to study within. 
Mision  To implement Tridarma Perguruan Tinggi (Three Principal Tasks of Higher Education : Teaching, 

Research and social Service). 

 To become a model of study program in IM Telkom in order to achieve international recognition (world 
class university) 

Objectives 
To provide the student with provident knowledge and skill that enable graduates to : 

 Gain competency in the Information and Communication (ICT) business Management with international 
scale. 

 Be able to produce business plan document oriented toward international business development and 
investment. 

 Enter job market while being pre professionally certified. 

Acquire excellent foreign language skill (trans-culture communication skills) 

Curriculum 
The competency is built through good curricula of actual and up-to-date business cases or international scale. 

IM Telkom develops and designs the curriculum of International ICT Business class to suit the demand of 
educational dynamics and job market environment. The values in education in Institut Manajemen Telkom 
which are Integrity, Entrepreneurship, and  Best  for Excellence are internalized into curriculum and subjects 
to be delivered to students. 

The curriculum consists of : 

 22 core subjects (79 credit semester units) 

 9 subjects of specialization (39 credit semester units) 

 3 minor subjects (12 credit semester units), and 

 3 elective subjects (146 credit system units) 

Campus 
Vacilities The facilities provided for international class include : 

1. General Stadium speaker of international scale (expatriate) 

2. Class room completed with air conditioning  system 

3. On-line library 

4. Laboratory 

5. Hot Spot Facilities 

6. Canteen 

7. Sport Facilities 

8. Mosque 

9. Books 

 

 


